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Trend #1:
China’s Economy

GDP Growth, Property Markets, and Youth
Employment




#1 The Economy: Growth, Property, & Employment

Flights have rebounded, now up
to 70 direct flights between US
and China, several hundred
overseas




TIME

China Faces a Familiar Economic Downturn.
But Its Crisis Is Worsened by the War in Ukraine

B cnN 2
China’s economy is in trouble. Here's what's gone wrong 1 !

1LY
China has long been the engine of global growth. But in recent weeks, its economic l &T‘ ﬁq

slowdown has alarmed international leaders and investors

Reuters
Why is China's economy slowing down and could it get
worse?
HONG KONG, Sept 1 (Reuters) - China's economic growth is slowing down as

policymakers try to fix a property market downturn, with troubles

THE NEW YORRER

A REPORTER AT LARGE

CHINA’S AGE OF
MALAISE

Party officials are vanishing, young workers are “lying flat,”
and entrepreneurs are ﬂeez'ng the country. What does China’s
inner turmoil mean for the world?

By Evan Osnos
October 23, 2023



#1 The Economy: Growth, Property, & Employment

The economy is recovering from the 2022
lockdown shocks and threats to property and
export markets.

Targets are 5.4% GDP growth for and 2023
4.6% for 2024.

Slow growth would influence study overseas
choices:

Accelerates study overseas among the wealthy.

Drives a greater focus on value and ROI for
middle class. Greater impacts in Tier 3+ cities

and for undergraduate.

China economy shows stabilising signs

China's economy grew faster-than-expected at 4.9% in the third quarter from a year earlier suggesting
that the recent recovery may carry enough steam to reach Beijing's full-year growth target of around 5%.
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#1 The Economy: Growth, Property, & Employment

Property makes up about 30% of GDP

e Property sales often used to fund study overseas

M China 70-City New Home Price Change
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#1 The Economy: Growth, Property, & Employment

CNN
e Youth unemployment makes overseas graduate China stops releasing youth unemployment data after it hit

study attractive for some consecutive record highs

China has suspended the release of monthly data on joblessness among young people,
after the figure hit consecutive record highs in recent...

Aug 14, 2023

Unemployment in China

e Overseas study as a differentiator: 12.37%
increase in jobs favoring foreign degrees S

20%
16
12

e Increased attention to post-graduate work N
opportunities both domestically and overseas -

Note: Data shows surveyed unemployment rate in urban areas Source: National Bureau of Statistics By The New York Times




#1 The Economy: China Remains Irreplaceable

“Most students coming from India are at the graduate level.
This has always been the case and likely will be for the
foreseeable future,” she said. “Therefore, just from a
recruitment and revenue perspective, they are never going
to have the same impact on an institution’s bottom line as
the Chinese undergraduate students.”

Rajika Bhandari, South Asia International Education
Network

GDP Per Capita of Top Countries with Intl Student Growth
(Developing Economies)
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#1 The Economy: China Remains Irreplaceable

China India

0.29%(4 mil) 9.7% (134 mil)
0.21%(3 mil) 4.3% (59 mil)

Poor —

Low Income 46%(641 mil

44%(611 mil)
35% (493 mil)
36%(504 mil)

4.8%(66 mil)
7.2% (99 mil)

1.2%(16 mil)
1.6% (22 mil)

Middle Income

Upper Middle Income — 17%(242 mil)
19%(260 mil)

High Income - 2%(23 mil) 0.1%(2 mil)
| 1.9%(26 mil) 0.2%(3 mil) |
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84%(1162 mil)
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#1 The Economy:
China Remains Irreplaceable

International Undergraduate Students

Rest of World

9.2%

South Korea

5.6%

Saudi Arabia Vietnam

Source: IIE Openational n Doors Report, 2023 (Intl. Students in the US)

“Most students coming from India are at the graduate level.
This has always been the case and likely will be for the
foreseeable future,” she said. “Therefore, just from a
recruitment and revenue perspective, they are never going
to have the same impact on an institution’s bottom line as
the Chinese undergraduate students.” -Rajika Bhandari,
South Asia International Education Network

Top 7 Sending Countries: Undergraduate
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#1 The Economy: What to Look For

°o . ‘Ecqnemlc growth increases the si
NI S >4, 6/o GDP growth

!... e o ...o

e Property market recovery boosts the economy and increases market size.
o Increase in property values
o Bailouts for big developers like Evergrand and Country Garden

e Youth unemployment increases short-term prospects for grad recruitm

unemployment limits study overseas market size.
o Total unemployment rate decreases
o Unemployment rate for overseas returnees remains below the gen
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Trend #2: Study Destinations

How Many Students China is Sending, and Where They’re Choosing to Go T e
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#2 Destinations for Overseas Study

Total Chinese Enroliment
- US = UK Australia = Canada
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Source: lIE (US), HESA (UK), IRCC (Canada), Department of Education (Australia). Canada and Australia figures are for calendar years, such that 2014/15 = calendar year 2014.
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#2 Destinations for Overseas Study

Chinese Student Visa Issuance
ms UUSA == Canada == UK == Australia
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Source: US State Dept, IRCC, Dept of Home Affairs, UK Home Office. Note: Canada visas are logged at the time of validity, rather than date of issuance. SU[\PlSE



#2 Destinations for Overseas Study

Visa Issuance to Chinese Students

B 2021 B 2022 [ 2023
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Source: US State Dept, IRCC, Dept of Home Affairs, UK Home Office. Note: Canada visas are logged at the time of validity, rather than date of issuance. SUNQ|SE



#2 Destinations for Overseas Study

Chinese Student Enrollments: US and UK

B UKUndergrad [ UKGrad | USUndergrad [ US Grad
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#2 Destinations for Overseas Study

Top 10 Destination Countries/Regions Considered by Prospective Students of Top 10 Destination Countries/Regions Considered by Prospective Gratuate and
Undergraduate Programs and below(%) Doctoral Students (%)
#2019 2020 2021 ®2022 2023 #2019 2020 w2021 W2022 2023
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Source: New Oriental White Paper, 2023, N=approx. 8,000 SU[\PlSE



#2 Destinations for Overseas Study

Intended Study Destinations

Japan

1.9%
Multiple Excl US

13.0%

Hong Kong
2.7%
Singapore
1.7%

Multiple Incl US

11.4%

Australia
5.5%

of 144 HS counselors
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#2 Destinations for Overseas Study

The Impact of the Pandemic on Study Overseas Plans

None of the above

3.3%

Planned domestic, no change

1.9%

Planned abroad, shifting to domestic
3.8%

Planned domestic, shifting to abroad
15.8%

Going abroad, no change
57.3%

Going abroad, changing country
17.9%

Source: Sunrise Recruitment Tours 2021-2023. N= 1,855 SUNQ| SE




#2 Destinations for Overseas Study

The Impact of the Pandemic on Study Overseas Plans
B 2021 Survey [ 2023 Survey

.34%
60% 57.34
44.77%
40%
.93%
20% 158 15.76%
12.33% 12.51% 11.44%
3.26%
0.00%
0%
Going Going Planned Planned Planned None ofthe Delayed
abroad, no abroad, domestic, abroad, domestic, above study
change changing shiftingto  shiftingto no change overseas

country abroad domestic

Source: Sunrise Recruitment Tours 2021-2023. N= 1,855
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#2 Destinations: What to Look For

e Shifts in visa issuance during peak months
(Q2+Q3 for US, CAN, UK)
e National-level shifts in new student

enrollment






#3 Perceptions Among Students & Parents

e Diplomatic tensions over many vectors like security and trade. Electoral politics in the US. China as a “duct
tape” for domestic investments.

e Lack of business travel, study abroad into China, and people-to-people exchange.

e Inflammatory rhetoric on both sides in mainstream media.

e Concerns about safety and discrimination as diplomatic tensions rise.

G\ aes

“l IS . &=
\ o’,%k**:a’ & |- f

-

Unscrupulous attacks on China make US
nastier and nastier: Global Times editorial -4

By Global Times x
Published: Aug 12, 2023 12:01 AM f L J T & ]
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Gun violence sees ‘no solution in polarized
US’ amid more mass shootings

By GT staff reporters <
Published: Apr 17, 2023 08:56 PM f . R & e8]




#3 Perceptions Among Students & Parents

U.S.

U.K.
Denmark
Sweden
Netherlands

M Very favorable - Somewhat unfavorable
W Somewhat favorable B Very Unfavorable

" Don’t know

Source: Liu, Li, Fang (2021). Unpacking “the West”: Divergence and Asymmetry in Chinese Public Attitudes Towards Europe and the United States. SUNQ
Journal of Current Chinese Affairs. |SE


https://journals.sagepub.com/doi/full/10.1177/18681026221139301
https://journals.sagepub.com/doi/full/10.1177/18681026221139301

#3 Perceptions Among Students & Parents
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XINHUA DAILY TELEGRAPH
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SEFES, HSURELHBEFRAZAER, PRAMMEE: —MENEALSSE, RFUNSRERLE, REERREN
KR, Z-HRRHTNIE, RDEENIL, ULEREQDZNIR. RMERARERTARE, BREALXMENMIRAR. FH
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Xi says China ready to invite 50,000 young
Americans 1n 5 yrs to boost exchanges

Xinhua | Updated: 2023-11-16 13:26 f vin+
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#3 Perceptions Among Students & Parents

Reliability of Info Sources on Study Overseas
B 2019 [ 2023

140%

120%
100%
60%
Campus Your school's Study Word of Official English Chinese Internet Newsletters
exhlbltlon or college overseas mouth from Wechat or platforms like language search Forums or from
university counseling agency family and Weibo Douyin/BiliBili search engines knowledge universities
visits to your center friends Accounts engines platforms like
school Zhihu or
Baidu Tieba
Offline Online
Source: Sunrise recruitment tour survey data, as measured from the deviation from the average ranking of information source. >100% represents SUNQ|SE

how much higher ranked than the average selection a given information source was. N= 1,093 (2023), 1,673 (2019).



#3 Perceptions Among Students & Parents

Frequency of Use of Info Sources on Study Overseas

Il 2019 [ 2021 [ 2023

110%

100%

90%

Campus Your school's Study Word of Official Video English Chinese Internet Newsletters
exhibition or college overseas mouth from Wechat or platforms like language search Forums or from
university counseling agency family and Weibo Douyin/BiliBili search engines knowledge universities
visits to your center friends Accounts engines platforms like
school Zhihu or
Baidu Tieba
Source: Sunrise recruitment tour survey data, as measured from the deviation from the average ranking of information source. >100% SU[\Pl SE

80%

represents how much higher ranked than the average selection a given information source was. N= 802 (2023), 2,903 (2021), 1,673 (2019).



#3 Perceptions: What to Look For

Brand monitoring on Chinese social media

e Official social media presence in China

e Rising growth of video platforms in China as a way of gathering information on stu

e Renewed importance of engaging HS counselors and students directly
2+ cities
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#4 International Schools in China

e International schools predict growth of International Schools in China
study overseas.

I Newly Opened International Schools [l Existing Accredited International Schools

25 17 21

46

40
e (Gaokao test takers in 2023 are up to

12.91M, up about 8%.

e 21 new schools opened in 2023, bringing
the total to 970.

e Tide is turning. Study from Boston College:
enrollments of G10 students is 50% more
than current G12 students (double the

2016 2017 2018 2019 2020 2021 2022 2023
growth rate from 2022). 2




#4 International School Enrollments
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Private International Schools
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#4 International School Enrollments

Locations of Grade 10 Aged Students
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#4 International School Tuition
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#4 International Schools: \What to Look For

e Increase in G10 enrollments in Chinese international schools

e Continued grow

e High schools offering country-focused curricula




Trend #5: Chinese Agents

A Key Predictor of the Resilience of Study Overseas
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#5 Agencies: Growth and Challenges

The agency sector is still recovering from demand shocks of COVID, liquidity, and the Double Reduction policy
that affected tutoring business units

Shifting business models amid regulation and technological shifts like Al, direct enroliment, and the blurred line
between agents and application platforms

New agency establishment is up, partially because of a demand rebound and partially because of fragmentation.

The diverging fortunes of large agencies
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#5 Agencies: Growth and Challenges

Newly Established Chinese Education Firms
B 2021 [ 2022 | 2023YTD [ 2023 Projected

3000

2000

1063.06
1000

Education Firms (x100) "International Education” in Name "Study Overseas" in Name

*2023 YTD Figures are as of Oct. 9, 2023 SU NQ | S -



#5 Agencies: Growth and Challenges

Jan. 2021- Oct. 2023 % Changes in New Company Establishment

B Education Service Area [l Company Name Includes "International Education”
- Company Name Includes "Study Overseas"

300.00%

200.00%

100.00%

0.00%

-100.00% '
2 Tier 1 New tier 1 Tier 2 Unsampled Tier 2 and Tier 3+ SUNQ | S E



#5 Agencies: Growth and Challenges

New Companies Whose Name Includes "Study Overseas"

B 2021 B 2022 [ 2023YTD [ 2023 Projected —

1000

770
730

750 -
627

500 -

265
216
250 -

87

Tier 1 New tier 1 Sampled Tier 2 Unsampled Tier 2 and Tier 3+

*2023 YTD Figures are as of Oct. 9, 2023
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#5 Agencies: What to Look For

figures are publicly available.

e Necessity of engaging newly established agencies

e Engaging the full spectrum: IECs and solo practitioners, not just commission- based a
IECs and new college counselors

e Innovative and integrative approach to agency identification and vetting
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How Universities Engage Evolving

Recruitment Opportunities in China




#6 Toolkits Used by Overseas Universities

The mismatch between US university focuses and where fees-paying students are coming from

Undergraduate Graduate

india [T 70% india. |
Vietnam _ 66% China _
o e |y ez vitnar Y
crve D) s o o
South Korea [ 53% Nigeria [N
Brazil 49% South Korea L)
Taiwan _ 42% Brazil _
Japan _ 40% Mexico _
Mexico _ 38% Taiwan _
Canada S 37% Bangladesh -

Source: IIE 2023 Fall Snapshot

80%
46%
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40%
40%
39%
39%
37%
36%
33%
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#6 Toolkits Used by Overseas Universities

e There have been a general shift toward other markets, which ignores the economic fundamentals of China
and other sending countries.

e Schools have been slow to return to in-person recruitment events in China.

e The first returns to college fairs in China have focused on tier 1 cities and the rim around Shanghai.

e Universities in the UK and Australia had advantage during the pandemic with more use of in-country.
representatives in tandem with central admissions teams. This advantage should decrease as travel returns
to pre-pandemic levels.

e Digital marketing investments in Wechat, Weibo, and video platforms has generally been flat or declined,

even as new advertising opportunities have emerged on video and streaming platforms.




#6 Toolkits Used by Overseas Universities

e The need to balance priorities to give China the necessary resources. China has seen few university-based rep
visits in the past 3 years, especially in tier 2+ cities.

e The need to balance recruitment travel geographically: A more balanced approach that includes fairs in Tier 2+
cities throughout China is essential.

e Those without in-country representation need to invest more resources to visit in person and engage from afar

to succeed.
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#6 Toolkits Used by Overseas Universities

Essential Digital Platforms

)
@ sams | EETOUTIAO

Sina Weibo
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e Digital marketing through legacy
platforms like Wechat and Weibo, as
well as newer platforms like Douyin,
Bilibili, and Xiaohongshu.

$ 3

e The need for localized mobile-friendly

video content rather than text + photo. N . K1 3 I
= Sildouban | BaiMNBE ;%‘5;
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The Indicators for Recruitment in 2024

Trends Influence Indicators

Economic Growth Rates, Indicates Population with Ability to Study | -GDP growth of >4.6%

Employment, Property Overseas -Rising employment and property values
Destinations Students Choose Nature of Market -Stability or marginal growiiliniEiCHESN

-Growth in Q2/Q3 visa issuance (or Q4/Q1 for Australia)

-Continued diplomatic engagement
-Moderation of rhetoric from official media
-Greater levels of trust in online info sources

Shapes Destination Preferences and

Perceptions Among Families L
P g Inclination to Study Overseas

Indicates Population with Inclination to -New schools >21 in 2024

Growth in New International Schools
ath o | Study Overseas -Expansion of Tier 2+ markets

-Growth >38% in newly established agencies
-Expansion of Tier 2+ markets
-Technological innovations and responses to external shifts

Indicates Population with Inclination to

Size of Agency Market Study Overseas

-Recruitment travel in Tier 2+ cities

Indicates the Likelihood for Universities | -Engagement on Chinese social media

to Recruit -Investment levels that consider the presence or absence of
in-country representatives

University Toolkits
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