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Introductory Poll

Let's get to know each other a little better:

* Are you familiar with the National Export
Strategy?

* Are you working with your local U.S.
Commercial Service Office?

- Are you a member of your state/regional se the QR code to access
c g : the poll.
District Export Council?
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Agenda
U.S. International Education Competes:
Strategies & Opportunities

National Export Strategy — Framework for Engagement — Tricia Van Orden,
Director, Trade Promotion Coordinating Committee Secretariat

Opportunities for Engagement at the State Level — LeeAnne Haworth,
Senior International Trade Specialist, U.S. Commercial Service Pittsburgh

Opportunities for Engagement at the Institution Level — Rachel Alarid,
International Trade Specialist, Office of Finance and Professional Services, Industry &

Analysis
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National Export Strategy:
Framework for Engagement

Tricia Van Orden, Director, Trade Promotion Coordinating Committee
Secretariat, International Trade Administration
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National Export Strategy

2023 National Export Strategy

Trade Promotion Coordinating Committee

This annual report to Congress establishes U.S. trade promotion
priorities and a coordinated, whole-of-government framework to better

equip American companies and workers to compete in global markets
and grow through international trade.

The 2023 NES was developed by the Trade Promotion Coordinating
Committee (TPCC), an interagency body established to provide a
unifying framework to coordinate the export promotion and export
financing activities of the U.S. government.
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National Export Strategy

International education is featured in the National
Export Strategy for the first time in 2023.

2023 National Export Strategy

Trade Promotion Coordinating Committee

International
Education
International Education Chapter:
* Importance to U.S. economy
* Global landscape and competition

« U.S. strengths and challenges

#AIEA2024
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National Export Strategy

International Education Export Promotion
Objectives

Activities

Connect U.S. Institutions and Consortia with Foreign Groups
Interested in U.S. Education

Leverage ITA's export promotion services and virtual
connection programs to assist U.S. education exporters
to gain exposure in new markets, build partnerships,
develop distribution channels, and gain market insights.

Promote the United States as a Premier Study Destination

USG support of promotional campaigns to welcome
international students to the U.S.

Export

Highlight the Importance of International Education as a U.S.

Convene U.S. International Education Stakeholder
Roundtables with U.S.-based stakeholders.

ldentify and Promote Global Opportunities to U.S. Education
Industry

Convene U.S. International Education Stakeholder
Roundtables with stakeholders in foreign markets,
identify trade leads for U.S. institutions.

Level the Playing Field in Export Markets

Promote grant programs, i.e., Market Development
Cooperator Program (MDCP), presence at strategic
education frade shows, Embassy Circle
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Opportunities for
Engagement at the State
Level

LeeAnne Haworth, Senior International Trade Specialist, U.S. Commercial
Service Pittsburgh
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Q
USA: A Study Destination £ V2.,

USDOC education industry engagement aimed at boosting U.S. education exports by promoting
the USA as a premier destination for international students to study.

» Providing tools and a platform for U.S. education institutions and organizations to address
challenges faced by increased global competition in the international education sector, and to
foster economic growth.

» Working to convene public and private stakeholders to facilitate the development of promotion,
recruitment, and market-entry strategies.

 Providing opportunities for U.S. education institutions and organizations to participate in
programming supported by the ITA and U.S. Commercial Service aimed at increasing U.S.
educational service exports.

https://www.trade.gov/usa-study
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Strategy to Strengthen U.S.
International Education

ia
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Collaboration with U.S. Study State Consortia
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Collaboration with U.S. District Export Councils

District Export
‘% q Puerto Rico/Virgin Isl.
g;\Eaiimacilic ' Co u n CI I M a p DEC
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DEC and Consortia/Other State Entities

Cooperation
Current Cooperation: Future Cooperation:

« Some DECs have members  DECs can help connect consortia
representing the education with state and local government
sector, including representatives entities.
eCmponJ?d byhmemberstonEC » Include education in state

onsortia, who suppor economic impact discussion of the
programs.

International trade ecosystem.

» Some DEC websites house or - Foster international connections.

link to study consortia website.
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USA: A Study Destination EQZI e N

USA: A Study Destination Engagement
U.S. International Education Stakeholder Roundtables in States
CS Education Trade Specialist point of contact in states to convene roundtables with:

» Study State Consortium leadership

» Other state educational entities

» Travel and Tourism leadership

» State Trade Center

» Governor’s office business representative

> State Legislature representative, if applicable

» State-wide economic development office representative
» Department of higher education within the state

Objective: To discuss plans to market each state as a study destination as part of the
USA: A Study Destination engagement.
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Case Study: Pennsylvania

$2 billion
21,956

48,593

Mid-
Atlantic &
WPA DECs
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Opportunities for
Engagement at the
Institution Level

Rachel Alarid, International Trade Specialist, Office of Finance and
Professional Services, Industry & Analysis
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Market Diversification Tool:
Interactive Dashboard for

International Education

International Education

International Education

INTERNATIONAL

TRADE

U.S. Exports of Personal Travel Services: Education-Related Services OO Students from China Studying in the US. by State

INTERNATIONAL

TRADE

ADMINISTRATION

Summary Statistics for 2021 All Trade Data in Millions of Dollars @
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Research New Markets for Recruitment
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Total Students Students by State

Students by Education Level

o v @

Average Number of Students From China Studying in
Selected States

Students by Gender

STEM Students.

State Name 2019 2020 2021 2022 2023
California 72,767 60,027 50,277 50,590 52,044
New York 50,304 44,698 39396 43275 46,161
Massachusetts 27465 23,732 21,247 21,555 22613

22,649 17,919 15790 16,671 16,911
Illinois 16,636 13,817 12,168 13,209 13,586
Texas 14,206 11,409 9742 8791 8392
Ohio 13,841 10,595 8,669 7811 7622

Pennsylvania

Michigan 10645 8461 7201 7451 7.649
Washington 10,252 8,633 7418 7,000 7427
New Jersey 9523 8044 6730 5854 5938
Georgia 7622 6720 5958 6255 6313
Florida 9209 75528 6104 5350 5251



https://www.trade.gov/market-diversification-tool-international-education
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U.S. Commercial Service Programs

» International Market Check

» International Partner Search

» Gold Key Matchmaking Service

» Trade Fairs and Catalogue
Shows

» Single School Promotions

| > Virtual Education Fairs

» Virtual Connection Programs

» Trade Missions

www.lrade.gov
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http://www.trade.gov/

Global Education Team Newsletter

. . . 66 K: Eia‘.&'i“a'iii?;‘.‘#.‘é‘.‘c'f‘ TRAINING a:nzl';;s”;::u s
International Education Connection A . o - . ot
International Education Connection Spring 2021 Newsletter

Global Industry Updates from the U.5. Commercial Service

v Stay informed of the latest A
programs, events and webinars s
supported by CS globally.

v Receive market insights in the form
of Trade Leads.

v Ask to be added to the
newsletter distribution list through
your local Education Trade
Specialist.

= Dy 25 for U5 _:_c""‘ ::'-
* Your state S e
Trade.gov/education-industry /// n ' [in}
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U.S Commercial Service Programs

USA: A Study Destination

USA: A Study Destination Virtual
Connection Program -

GDEI Education Trade
Mission to South India

Sub-Saharan Africa

January 22-25, 2024 | Virtual February 12-20, 2024

*

i P.. IE__ ﬁ:‘; ;&gwmmgncm ‘ Us A

A Study Destination

NAFSA 2024 Orleans, LA

USA: A Study Destination Pavilion at NAFSA 2024
S. @
Sueew g USA

United States of America A Stu dy Destination

Department of Commerce
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Leveraging the NES to Augment
Internationalization Strategies

» Connect with your local U.S. Commercidl
Service office.

N
National Export Strategy » Utilize the MDT to develop data-driven
J recruitment strategies.
3
USA: A Study Destination > ldentify opportunities to engage in export
Y, promotion programs.
3

District Export Councils, U.S. .
International Education Stakeholder » Evaluate other USG resources available.

Roundtables

- » Engage with your study state consortia and
Market Diversification Tool, .
Customized Business Matchmaking other state OffICGS.

Services, Virtual Connection
Program, Trade Missions

» Engage with your District Export Council.

#AIEA2024
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https://www.trade.gov/commercial-service-offices-us
https://www.trade.gov/commercial-service-offices-us

Discussion Questions

* How can you leverage the frameworks discussed to create
international partnerships and internationalize your campus?

» Are there additional programs you would like to see developed
to assist with promoting the United States as a study
destination?
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Thank you very much!

Global Education Team
International Trade Administration
U.S. Department of Commerce
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